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ENTIRE CIRCUIT SOON 
TO GET REMEDIES FOR 
_ “BLUE” MONDAY PROBLEM 


subject of building Monday busi- 
ness up to the level of other prof- 
itable days. 

It will take at least three weeks 
for. this work to be completed, 
and when it is, PUBLIX OPIN- 
ION will issue a special edition, 
giving you in epitomized form, 
the MASSED BRAINPOWER 
of the. entire Publix showmen 
personnel. After you’ve read 
and digested it, application of the 
ere is expected in every theatre, 
applied with every ounce of en- 
ergy and resourcefulness that 
can be mustered. 
) Out of the hundreds of amaz- 
ngly effective plans submitted to 

r. Katz, is expected to come 
the most valuable contribution of 
Intelligent ticket-selling thought 
ever made available to the amuse- 
Ment industry. 
“By getting the benefit of all 

Of the minds in Publix on this 
Problem, we are bound to arrive 
at its solution,” Mr. Katz de- 
dared to his Executive Cabinet 
Meeting. “The problem is too 

1g and too serious to be the re- 
Sponsibility of any single mind.” 


“I have this day wired to each 


our Mondays have ta 


“T am presuming! 
) lick this condition, 


| week stand houses we are facing the n 

Special attractions for Monday night, 
couple’s night, 

a hundred things t 


whether ic be young 
hight, or any one of 
our theatres. 


“ys ; ject as the n ; 
I intend to have this subje the most serious thought given to 


— Rext cabinet meeting, and I want 


this, with definite suggestions on your part. 
| man for his apa Therefore, get your views 
” 


SAM KATZ 


Concrete suggestions. 


manager of our “A” houses through 


out the} country asking them to give t 
onday business all over the circuit. 


“] . . the figures the 
f you will examine be fis nerible flop. 


that we are resourcejl 
and I am. of the opinto 


A. deluge of remedies for “blue” Monday business 
depression is facing President Sam Katz this week, in 
response to his demand for a cure. 

_ With other home office officials, he is now carefully 
making analysis of every response received from Publix 
showmen who offered their experience and ideas on the 


31 FROM RANKS 
OF PUBLIX FOR 
6TH SCHOOL 


Marking the first class of the 
Managers’ Training School to be 
recruited exclusively from the 
ranks of Publix, 31 candidates 
have been selected by Jack Bar- 
ry, Director of Personnel, and 
started the sixth session of the 
school on Oct. 11. 

Unlike the former classes, the 
present one is composed only of 
experienced theatre men who 
were chosen on the strength of 
their record with the company, 
the promise they have shown 
for future development and 
general qualifications of show- 
manship. The majority of. these 
men were either theatre managers 
or assistant managers. 

The names of the present mem- 
bers of the class and the opera- 
tions to which they had been pre- 
viously attached are: 

(continued on page 2) 
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HAVE YOU WRITTEN YOUR PLAN? 


us suggestions to improve our 
last three weeks you will find 


rceful enough to know how to 
n at this time that in our 
ecessity of conjuring up some 
whether it be college night, 
whether it be radio specialty =a 
hat will draw the people to 


vost important subject of our 


I shall. call upon each 
basetiien with definite 
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STAGE & MUSIC 
DEPARTMENTS 
WILL MOVE 


Starting immediately, the 
entire stage production de- 
partment, the music depart- 
ment, and the talent booking 
departments will move from 
the Home Offices on the 
tenth floor of the Paramount 
building, into new and 
larger quarters in the Para- 
mount Studios at Astoria, 
Long Island. 

In this move, better re- 
sults for the music and stage 
show departments are ex- 
pected, due to the fact that 
they will be able to operate 
in a much larger scope. 
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Slump Solutions Starts | 
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DS DELUGE 
E SMASHES 


Climaxing a period of proficient activity in all studios, the 


; coming fall season will bring a rich Harvest of Product for all 


Publix theatres which is bound to boost the last quarter into 
one of the greatest record-breaking epochs of Publix history. 

Paramount as usual, leads the field. The coming quarter 
will stress, more than ever, the outstanding supremacy of Para- 


mount pictures in box office drawing power. 


An example of 


this is the results which are being reported on ‘‘Why Bring That Up,” 
with Moran and Mack. The picture is smashing records in -twenty- 
five important key-cities throughout the country and is piling up 


grosses which leave ali other pictures ‘in town far behind. 


In New 


York City, the Rialto Theatre was forced into a 24 hour performance 


COST-EXECUTIVE. URGES 
“INTELLIGENT SPENDING” 


INSTEAD 


OF “CUT” IDEA 


A report made by L. J. Ludwig, Cost Executive for Publix, 
which found ready endorsement from President Sam Katz, will 
doubtless be read with great satisfaction by every Publix showman, 


MANIPULATING 
BUDGET GETS 
RESULTS 


Declaring that the observations 
made by Cost Executive L. J. Lud- 
wig are firmly rooted in fact, Pres- 
ident Sam Katz points out that 
manipulation of advertising bud- 
gets for the benefit of ‘‘average”’ 
pictures is one way to intelligently 
spend money. P 

“Attractions of a gigantic na- 
ture do not need the use of all 
of the money in the weekly ad- 
vertising budget,” he declared. 

“Wowever, the money saved 

could be spent most advanta- 

geously in the promotion of the 
attractions to need it most. 


“An example that illustrates 
this is ‘The Lady Lies,’ which 
turned in a most satisfactory prof- 
it at the Chicago Oriental thea- 
tre. Other theatres reported ordi- 
nary business because they did not 
anticipate their job far enough 
in advance. The folks at the 
‘Oriental’ got a running start, and 
of course, were successful. They 
spent their advertising money in- 
telligently, and plunged with ex- 
cess effort and appeal. They could 
do this by using what they saved 
previously from attractions of the 
kind that more easily sell them- 
selves.”’ 


even tho it may astonish the 
whole amusement industry and 
those persons outside the indus- 
try who get their information 
from the funny-papers. 

Mr. Ludwig, after nearly a 
year of quiet observation of 
costs, methods of spending 
money, and general operation, 
comes forward with a recom- 
mendation for the ‘‘encourage- 
ment of intelligent spending,"’ 
instead of the customary and 
oft-repeated ‘“‘Cut the budget’’ 
idea. 


Mr. Ludwig has had neary fif- 
teen years of experience in ‘all 
branches of show business, but has 
specialized on cost-finding. He 
spent a year in making expert ob- 
servation thruout the circuit, with- 
out throwing a single theatre into 
a “retrenchment panic,’’ or with- 
out interfering in the slightest 
with any effort. Observations, re- 
ported from time to time to vari- 
ous department heads and execu- 
tives, have been the means of vast- 
ly improved profits thru more effi- 
cient methods of expenditures. 

“Cost” Bad Word 

In his report, Mr. Ludwig de- 
clares: 

“T believe it would be a good 
idea to give some space in PUB- 
LIX OPINION to the problem of 
cutting ‘costs—or rather what 
we mean by ‘cutting costs.’ Per- 
sonally, I do not think the word 
‘cost’ is a good one, because the 
word is generally associated 
with ill advised retrenchment. 

(continued on page 2) 


in order to accommodate the. vast 
throngs which are hourly clamor- 
ing for admission. 

A mere resume of some of the 
Paramount pictures to be released 
during the coming quarter, with 
the stars included in the cast, will 
suffice to impress one with the 
rich harvest to be reaped by Pub- 
lix theatres when these pictures 
play there. Among them are: 

1. “THE VIRGINIAN,” with Gary 
Cooper, Richard Arlen, Walter Hus- 
ton, Mary Brigqn, Chester Conklin, 
Eugene Pallette. 

2 “THE MIGHTY” with George 
Bancroft, Esther Ralston, Raymond 
Hatton, Warner Oland. 

3 “GLORISYING THE AMERI- 
CAN GIRL” with Mary Eaton and 
Dan Healy. (Revue: Eddie Cantor, 
Helen Morgan and Rudy Vallee.) 

4. “MARRIAGE PLAYGROUND,” 
with Mary Brian, Frederick March, 
Kay Francls. 

5. “STATION S-E-X” with Clara 
Bow. 

6 “RETURN Or SHERLOCK 
HOLMES” with Clive Brook, Betty 
Lawford, Philip Holmes, Donald 
Crisp, Henry T. Morey. 

7. “POINTED HBELS” with Wil- 
liam Powell, Helen Kane, Skeets Gal- 
lagher, Fay Wray. 

8 “SWEETIE,” with Nancy Car- 
roll, Helen Kane, William Austin, 
Jack Oakle. 

2 “THE LOVE PARADE,” with , 
Maurice Chevalier and Jeannette Mac 


Donald. 
oes “APPLAUSE,” with Helen 
or 


Zan. 
. “WELCOME DANGER,” with 
Harold Lloyd. 

From the United Artists Studlos 
come: 

1. “THE TAMING OF ‘THE 
SHREW” with Mary Pickford and 
Douglas Fairbanks, 

2 “THE TRESPASSER,” with 
Gloria Swanson, Robert Ames, Kay 
Hammond, William Holden, Henry 
B. Walthall, 

Warner Brothers offer: ; 

1. “GENERAL CRACK” with 
John Barrymore: 

2. “SHOW OF SHOWS,” with all 
Warner stars 

3% “GOLD DIGGERS OF BROAD- 
WAY,” with an all star cast and 100 
per-cent Techni-color film. 

4. “GOLDEN DAWN,” with Walht- 
er Woolf (all Techni-color) 

5S, “HOLD EVERYTHING,” with 
an all star cast (all Techni-color) 

The Metro Studion will releane: 

1. “MARIANNE,” with Marion 
Davies, Oncur Shaw, R. Castle and 
R. Ames 

2. “UNTAMED,” with Joan Craw- 
ford, R. Montgomery, E. Torrence, 
Ed Nugent and Gwen Lee 

3% “HOLLYWOOD REVUB,” with 
un all star M. G. M. cast. 

4. “DYNAMITE,” with Conrad 
Nagel and Kay Johnson 

The First National Ag«regation 


(continued on page 2) 
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‘BLUE MONDAY’ 
SURVEY 


The concerted effort of Publix 
theatres, nationally, to solve the 
“Blue Monday” problem brings 
commendation from Detroit, where 
this same problem has had more 
than the usual careful attention. 

The advertising department at 
Detroit has: been attempting to 
combat the Monday business 
slump and has developed many 
interesting facts in connection 
with it. Noting the fact that no 
matter how big an opening shows 
got in Detroit, the Monday slump 
was terrific, Oscar A. Doob of the 
Detroit advertising department, 
had department head-conferences 
called to discuss the problem and 
evolve plans to combat it. 

It developed that the theatres 
were not the only ones experi- 
encing a serious shift in Monday 
business. It was discovered that 
the department stores, in recent 
years, had the same trouble. In 
fact, whereas Monday at one time 
was the biggest midweek shop- 
ping day in Detroit, it is now the 
worst, 

Merchants Lose Hope 

The merchants, it seems, have 
virtually given up trying to make 
Monday business. This is proven 
by the fact that the Sunday news- 
papers in Detroit carry virtually 
no department store advertising. 
This brings the newspapers into 
the situation and Detroit theatres 
have had discussions with the 
newspapers to put in a ‘“‘Monday- 
shopping-and-movie”’ campaign, 
using merchants, newspaper in- 
stitutional ads, the bus and street 
ear people who also suffer on 
Monday and other lines of busi- 
ness affected. 

Figures in the Detroit offices 
show that back in 1918-19 the 
Monday business was 12% per- 
cent of the week’s gross. Grad- 
ually, one-half of one percent at 
a time, this Monday business has 
dwindled until in 1924 it was 
down to 10 percent and in 1927 
10% percent. : 

In April, 1929, the Publix-|-2 
Kunsky theatres started a ‘“‘Mon- 
day Is Movie Day’’ campaign. 
Space used on top vf the com- 
bination ads to sell the idea, car- 
ried such slogans as ‘‘Make-Mon- 
day-Your-Movie Day,” ‘‘Movie On 
Monday,” etc. 

Arguments Advanced 

The arguments used were: seats 
more promptly; auto parking 
easier; a happy show takes the 
blue out of Monday; start the 
week with a Kunsky show, etc. 

This campaign went along for 
about four weeks at which time 
the Detroit theatres thought there 
was some betterment on Mondays. 
However, the weekly changes were 
then shifted to Fridays and the 
percentages had to be rearranged, 
making it difficult to gauge the 
results. 


Paramount Leads Deluge 
Of Box-Office Smashes 


(Continued from page 1) 

acludes: 

1. “FOOTLIGHTS AND FOOLS,” 
with Coleen Moore 

2. “PARIS,” with Irene Bordoni. 

3. “SALLY,” with Marilyn Miller. 

4. “LILLIES OF THE FIELD.” 
with Corinne Griflith 

From the Fox Studios will come: 
‘1. “THEY HAD TO SEE PARIS,” 
with Will Rogers and Irene Rich 

2. “A ROMANCE OF THE RIO 
GRANDE.” with Baxter, Duncan, 
Moreno, Ulric, Wolheitm and Pat- 
ricola. 
Coming { 

OMInhg . 

Watch for it! It'll be here 
soon! The biggest box office 
draw in many moons—Maurice 
Chevalier in “THE LOVE PA- 
RADE!’ The inimitable Par- 
amount “IT man will panic 
’em in this new gorgeous pro- 
duction under the direction of 
Ernst Lubitsch. Music, ro- 
mance, comedy, ravishingly 
beautiful girls, captivating 
d_ancing—ali the elements of a 
huge Brondway $7.70 hit are 
incorporated in this wonder 
film. Start thinking about” 
selling it NOW! 


Brainpower 


DON'T. WASTE IT! 


LET'S STOP SQUANDERING SUCCESSFULLY PROVED 
IDEAS, PRACTICES, AND INFORMATION!! 


Don’t let these VALUABLE COMPANY AND INDI- 
VIDUAL ASSESTS go to waste by dying after a ONE- 
time workout! 

MAKE THEM AVAILABLE FOR ALL YOUR COL- 
LEAGUES! If they worked successfully for you, doubtless they 


can be successfully adapted again by all of our 1,200 theatres and 
125,000 Publix Showmen, whose problems are similar to yours. 


) Did You Turn A Loser Into A Winner? a 
' Did You Sell ‘‘Average’’ Attractions Phenomenally? 
Did You Beat ‘‘Blue’”’ Monday? 
TEESE 


“PUBLIX OPINION” 


In clear, concise language and photographs, just how, and what YOU did with 
the aid of your organization, to crack those hard nuts. 


“PUBLIX OPINION” 
Is the official company and individual 


IDEA EXCHANGE 


Tts Doriary purpose is to prevent that costly waste of YOUR Valuable Brain- 
power! 

Every repeatable, idea or contribution YOU send in, helps to ENLARGE the 
selection of tips, hunches, ideas, policy information, experience, and enthusi- 
asm that are available EVERY WEEK for the ENTIRE CIRCUIT. 


HERE’S A ‘BLUE MONDAY’ STUNT! 


These are specimens of the Detroit advertising department’s efforts to combat the “Blue Monday” buga- 
boo. Space in combination ads is devoted to arguments in favor of “Make Monday Your Movie Day.” The 
campaign has not been in effect long enough to gauge the results. 


AY YOUR MOVIE DAY! 
At Kunsky ‘Theatres! 
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EXPERT URGE: 
INTELLIGENT 
SPENDING 


(Continued from page 1) 
“We should really 

drive home the idea of INT 
LIGENT SPENDING. Cuittj 
costs indiscriminately is 
good business. A manage," 
may, under pressure, cut hye! 
newspaper advertising  frop 
$500 to $100, with the reg 
that the $100 spent is practj. 
cally wasted. In other word, 
it is not a question as to Hoy 
LITTLE THE COST should pe! 
but a question as to whethew 
THE MONEY SPENT pro 
DUCES THE PROPER RR. 
TURN. Before spending 
money, ® manager should ;z 
ways haye that idea constant] 
before’ him. : 

SANE SPENDING 


in 1922, when the Balaban 
Katz Corporation rented 
Roosevelt Theatre from Ascheg*! 
Bros. for $5,000 per week, plug? 
& percentage of profits. ‘hef! 
Aschers felt that we were hand. 
ing them something on a silye 

plotter, and I was practically of 
the samme opinion. It was an)" 
extremely large rent to pay for! 
a motion picture theatre—a fig. 
ure far above what had bee co 
paid up to that time; yet, ex.’ 
perience proved that the money" 
spent was intelligently spel 
and the investment made was q" 
valuable one. ‘This is but on 
example of the fact that it doe: 
not matter how much money 

spent, just so that it is intelli 
gently spent, thereby producin, 
the proper return. On the oth 

hand, we know of propositio: 

which were taken on _ because!' 
they were apparently cheap, but" 
experience proved them to be’ 
very expensive.’’ 


31 FROM RANK 
OF PUBLIX FOR 
6TH SCHOOL 


(Continued from page 1) t 
Harold Greenberg..Home Office B’king Dp 
Norman E. Kohn. .Foreign Dpt., Paramoun 1 
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Herbert Brennon, Jr.....N. Y. Paramoun 
Meane Ra Rin@s es ssnn seam t N. Y. Paramount! 
J. C. Galloway.......Brooklyn Paramount, 
Clarence L. Kramer...,B’klyn Paramouni 
Albert E. Palmer....... B’klyn Paramoun' ! 
Thomas F. Whyte..... Brooklyn Paramoun' 
Maurice H. Leahy, Jr.....Criterion, N. 
Edward J. Burke............ Rialto, N. Ye! 
Boyd F, Sharp..........s.0s Rivoli, N. Y.! 


Thomas Schmidt..Palace, Ft. Worth, Tex: 
Ben Greenberg; Metropolitan, Boston, Mass. | 
Fred E. Johnson, Paramount, Newton, Ma 
Clarence Cunningham, “y 
- Strand, Lowell, Mass. 
Joseph Cronin. .Stadium, Woonsocket, R. I. 
Harry Botwick....Allyn, .Hartford, Conn. 


Peter J. Levine, u 
Olympia, New Bedford, Mass. 
Wilfred Tully...Brockton, Brockton, Mass. 


Al Baudais........ Strand, Yonkers, N. Y. 
Dixon Williams. .I 

R. C. Speece......... 

Ralph Phillips...Florida, Jacksonville, Fla- 
Fritz May........ 

Thomas Read...... Modjeska, Augusta, Ga. 


Foster S. Norton, 

Paramount, Youngstown, Ind. 
Herbert C. Sullivan, .Tivoli, Michigan City 
R. St. Anthony....Minnesota, Minneapolis 


A. P. Conroyenss «ceeeuee ;--B & K Chicago 
A. Leonard:............0+- B & K Chicago 
Jo Mate. in cas scree eeeean B&K Chicago 


Home Office executives are 0 
the opinion that the splendid op- 
portunities open to these men 
should serve as a great incentive 
to the staffs of all Publix theatres 
from which the future classes 0 
the’ Managers’ Training Schoo 
will be chosen. 


“IN NEW YORK! | 


Maurice Chevalier has re- 
turned to New York from 
Paris, where he spent the 
summer. He is going to 
Hollywood .to make scenes 
for “Paramount on Parade" 
and will return to New York 
to make ‘The Big Pond.” 3 
Rudy Vallee returned ‘Tues- 
day from Hollywood, where 
he starred in ‘Lhe Vagabond 
Lover,” and is again pleasing 
his many admirers as master 3 
of ceremonies at the Brook- 
lyn Paramount Theatre. He 
was welcomed at the railroa 
station by huge throngs. 
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HONE INTERVIEW 
WITH STAR AIDS 
“TRESPASSER’ 


when Gloria Swanson’s first all- 
aking picture, ‘‘The Trespasser,’’ 

ned at Shea’s Buffalo, there 
ye a number of stunts put over 


re 
fin helped pack ‘em to the 
ap. The highlight of the cam- 


on was the interview arranged 
ver the long distance telephone 
tween Miss Swanson in her room 
, the Plaza hotel in New York 
nd Ardis W. Smith, drama editor 
it The Buffalo Times in his office 
n the editorial rooms of this 
per. : 

This stunt broke on page one 
if the Scripps-Howard publication 
or a three column cut and a col- 
yun interview. An added feature 

5 the arrangement through 
which photos were made of Miss 

anson reading about the inter- 
“jew in The Times. Copies of the 
paper were mailed to Miss Swan- 

n and Underwood & Underwood 
with their little cameras did the 
rest. These photos also landed in 
The Times. 


j Co-Operative Page 

There was a co-operative page 
in The Buffalo Evening News, one 
of the first ever put over in this 
conservative newspaper. A two 
column cut of Gloria landing in 


yew York from London also broke}: 


jn the News a day ahead of the 
opening, while in the Times there 
was @ review by a London critic 
with a photo. The Times, by the 
way, announced the showing of 
the picture, with a six column 
head on its drama page. There 
were large photos in the roto sec- 


tions in advance of presentation. 


; 

The Victor record on which was 
recorded Gloria’s voice singing 
“Tove,” and “Serenade,” by To- 
selli, was ‘pre-released for Buffalo. 
Tie-ups were made with all Victor 
dealers and the jobbers distribut- 
ed 5,000 heralds on the back of 
which the records were listed, but 
with the theatre getting the big 
end of the plug. 

Fashion Tie-Ups 

Song shops also were tied up 
with, and some fine windows ob- 
tained. ‘Love’? was broadcast by 
Henry B. Murtagh from the Shea 
Buffalo grand organ, by a soloist 
epresenting the music publishing 
company and by orchestras in local 
hotels and restaurants. 


theatre game as doorman of the 


‘To promote acquaintance, 
Publix, these one-minute bi 
here portrayed. We want t 


W. H. LE VALLEY 


W. H. Le Valley entered the 


Temple The- 
atre, Lock- 
port, Ml. 
- After work- 
ing there 
for a year, 
he entered 
the employ 
oftheSchine 
Enterprises, 
as chief 
usher 
of the Rial- 
to, in the 
same town. 
Two years 
later he was 
promoted to 
the position 
of assistant 
manager, 
About this 
time Publix 
opened the 
_ Palace in 

Lockport, 
oe eenvele 

ey realizing 
the advantages in working for 
the larger organization, resigned 
and entered Publix as chief usher 
of the Palace. Two months later, 
he was appointed assistant man- 
ager of the Palace. This assign- 
ment was climaxed by his pro- 
motion to manager of the Hi-Art 
theatre. When this house closed 
Le Valley entered the Second 
Managers School. Upon his grad- 
uation Le Valley was sent back 
to the Palace as manager but 
was transferred later to his pre- 


Ww. H. LeValley 


sent position as mange es Ot the 


Broadway, Newburgh, N. 


ARTHUR W. PINKHAM 


The present manager of the 
Strand and Lyric theatres, Dover, 
N.H., Arthur 
W.Pinkham, 
joined Pub- 
lix in Jan- 
uary 1924 as 
manager of 
the Park, 
Bangor, Me. 
Previous to 
his joining 


was con- 
nected with 
the Keith 
St. James, a 
stock house, 
in Boston, 
Mass. and 


Olympia Cir- 
cuit as man- 
ager of the 
Olympias in 
Lynn and 
Chelsea, 
A. W. Pinkham Mass. 


MEET BOYS? 


respect and mutual understanding of the splendid individuals who comprise 
ographies are offered. They're not printed as vanity ticklers for the showmen 
he photo and biography of everyone in Publix. 


AL A. ANSON 


Al A. Anson affiliated himself 
with Paramount Famous Lasky 
in March, 
1921, and 
was assign- 
ed to the 
Delmonte 
Theatres in 
St. Louis. A 
few months 
later he was 
assigned to 
manage the 
Lyceum 
Theatre in 
Duluth, 
Minn. At 
present An- 
son is City 
Manager of 
the Strand 
and Lyceum 
theatres in 
Duluth, 

Anson ob- 
tained -con- 
cA derable 
theatre ex- 

ALA. Anson perience 
while working as stage elec- 
trician for Lew Fields, the Schu- 
berts, William Faversham and 
Howard Thurston. The American 
Commercial Film Company of 
Chicago, at one time, employed 
Anson as manager. 


C. F. MILLETT 


C. F, Millett, winner of the first 
prize in the Coming Thru drive, 
and recipi- 
enty, of iva 
scholarship 
to the Thea- 
tre Man- 
agers Train- 
ing School 
has been 
manager of 
numerous 
theatres. 

While in 
the employ 
of Wm. P. 
Gray, he 
managed the 
Graphic, 
Bangor, Me. 
and £ the 
Olympia, 
Portsmouth, 
N.H. Hewas 
also relief 
manager .for 
the Colonial 
and Opera 
House, Au- 
gusta, Me. The City and Cen- 
tral theatres in Biddeford, are 
other houses Millett has man- 
aged ineMaine. He managed the 
Broadway, Chelsea, Mass. and the 
Strand, Pawtucket, R. I. before 
his assignment to his present 
post at the Allyn, Hartford, Conn. 


Cc. F. Millett 


THOMAS J. DEVINE 


Thomas J. Devine, manager of 
the Indiana Roof Ballroom was 


Thomas J.Devine 


born and 
schooled in 
Milwaukee, 
Wisconsin. 
His first job 
was in Min- 
neapolis as 
salesman for 
the Bur- 
roughs Add- 
ing Machine 
Company. He 
remained 
there for 
eight years 
and then 
took a posi- 
tion as 
Northwest 
agency man- 
ager for 
Bastian and 
Co., makers 
of metal 
novelties. 
For two 
years he had 


the St. Paul agency for the Dicta- 
phone Co. He has been manager 
of the Retlaw Ballroom at Fond 
Du Lac, Wisconsin and the Surf 
Ballroom, Racine, Wisconsin. 


A little over a year ago, he 
came to Indianapolis to manage 
the Indiana, Roof Ballroom, one 
of the largest and finest in the 


middle west. 


GEORGE E. SARGENT 


George Edwin 


Sargent, the 


present manager of the Haines 


G. E. Sargent 


in Water- 
ville, Me. 
was born in 
Bverett, 
Mass. on 
September 8, 
1895. Before 
joining the 
ranks of 
Publix in 
October, 
1925, Sar- 
gent had ac- 
quired ex- 
perience in 
stage work, 
directing 
and theatre 


first assign~- 
ment in the 
employ of 
Publix was 
that of man- 
ager of the 
Strand 


Theatre, Gloucester, Mass. After 
remaining at this theatre for 
about a year, he was transferred 
to his present position. 


RADIO STATION 
SILENT FOR 
THEATRE 


Joe Koehler, manager of the 
Publix Idaho, Twin Falls, success- 
fully sold the local radio station 
KGIQ the idea of closing their 
station during the broadcast of 
the Paramount-Publix hour. 

Station KGIQ prevents the re- 
ception of any outside stations 
within fifteen to twenty points of 
the dial from where it is located 
For five days the following out- 
lined announcement was made ten 


times daily over KGIQ: ° Friends! 
Station KGIQ co-operating with 
the Publix Idaho Theatre will re- 


main silent next Saturday ...... 
enable you to listen in on the 
Paramount-Publix broadcast & 


Tune in and hear a great broad- 
cast and remember ‘If it’s a Para- 
mount-Publix Idaho Theatre show, 
it’s the best......” 


This co-operative stunt with the 
local radio station did not cost the 
theatre anything with the excep- 
tion of a newspaper acknowledg- 
ment thanking KGIQ. The ar- 
rangement was so cordial that the 
local station has decided to remain 


silent the first half hour of every 


Paramount-Publix hour hereafter. 


THOUSANDS SEE 
“4 FEATHERS” 
LAND. 


—_——+ 


L. St. Pierre, manager of the 
Publix Rockford, Illinois, pro- 
moted a very novel and successful 
stunt in connection with the show- 
ing of ‘‘Four Feathers.” 

By tying up with two local news- 
papers, Pierre arranged a- cere- 
mony to welcome an aviatrix who 
flew to the city to present four 
feathers to the management of the 
Rockford theatre. The plane, 
christened ‘‘The Four Feathers,” 
swooped down upon the local fly- 
ing field midst the cheers of thou- 
sands, who had been told of the 
landing by front page stories in 
the two papers. The mayor and 
motorcycle policemen escorted the 
entourage to the theatre, where, 
upon the stage the aviatrix pre- 
sented the four feathers. Those 
guessing the significance of the 
presented feathers were awarded 
prizes. 


————————————SSSSS 


CO-OPERATIVE PAGE PLUGS FILM 


rative page in The Buffalo Evening News, one of the first ever put over in this conservative 
ee eal er ded Gloria Swanson’s first all-talking picture, “The Trespasser,” at Shea’s Buffalo Theatre. A 


RIGHT PLUGGING 


Stories, not only in the local 
Papers, but those in communities 
Surrounding the city. 

It was a memorable week at 
hea’s Buffalo, which house now 1s 
fetting ready to push over Har- 
old Lioyd’s first talking comedy 
toan equally big campaign. 


SUNDAY BLUES 
ARE DEFEATED 


In Chillicothe, Missouri, where 
Sunday shows are illegal because 
% ordinances passed by the Mis- 
uri Supreme Court, the people 
Protested. Hard-pressed by min- 
TS Wrought up over public peti- 
tion asking for Sunday shows, the 
llicothe council decided to let 
vl@ matter rest in the hand of the 
Voters. At the completion of the 
Téturns from the polls it was. as- 
“ettained that the blue nosed pro- 
‘ineials were overwhelmingly de- 
“ated by the broad-minded voters. 


HURLEY GETS NEW JOB 


Harold Hurley, formerly assist- 
to Arch ‘Reeve of the coast 
dio publicity department and 


ke charge of production de- 
on pictures Selznick produces. 


long distance telephone inte 


rview between Miss Swanson in New York and Ardis Smith, dramatic editor, 
brought page one space in The Buffalo Times. 


BUILDS LOWRY 


An example of successful plug- 
ging and building up a band leader 
can be seen in the record of Ed. 
Lowry, popular master of cere- 
monies at the Publix-Skouras Am- 
bassador Theatre in St. Louis. 
Lowry, a few weeks ago, put on 
his 3,000th consecutive perform- 
ance, the world’s championship en- 
durance mark for masters o fcere- 
monies. Paul Ash in Chicago did 
better, but not at one house. 


. The continual 
Lowry’s name by tying it up with 
Clothiers, ice cream companies, hat 
stores and the like, finally, as a 
result, made the St. Louisans 
aware of a new type of band 
leader, who entertained in a new 
fashioned way. Build Your Leader 
In The Same Way! 


POM ec 


A MOUTHFUL! 


QUINN MARTIN, of the 
New York World, reviewing 
a current picture, comments 
on the superiority of the 
screen over the stage as to’ 
backgrounds and set limita- 
tions, and points out that the 
screen should always take 
advantage of this fact. He 
adds: 

Fi “Motion pictures must go 
2 places and do things.” 


F » 
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BIGBALLYHOO 
PROMOTEDON 
JOLSON FILM 


One of the best promotion tie- 
ups a Publix-Shea Theatre has 
had in many moons was the pub- 
lication of the entire serial on Al 


that the theatre’s name and 


Jolson’s picture, “Say It With 
Songs,” as a complete novel in an 
entire section in the Buffato 


Sunday Times. 

The newspaper promoted the 

. story a week in advance on the 
front page in the form of two 
column boxes. They: also used 
signs on all the delivery trucks, 
—150 of them. Some of the 
trucks used large signs and some 
smaller ones, but all had on them 
—NOW SHOWING at SHHA’S 
CENTURY. 

One of the best stunts was the 
use of a large bus with 24 sheets 
on both sides, and which was used 
along the principal streets of the 
city and environs. The theatre 
got a good kick out of this also. 

In .the special section the 
Times used several photos, in ad- 
dition to a front page layout. 
At. the bottom of the front page 
of this section was a box in 
red ink—calling attention to the 
fact that the picture was being 
shown at Shea’s Century. 

Being published in the 50th An- 
niversary edition of The Times, |' 
this section was of unusual value 
as a box office magnet. This edi- 
tion had a circulation of almost 
twice the usual figure and copies 
of it were sent all over the coun- 
try. > ; 

In the same issue was a page 
tie-up on Brunswick records and 
Machines which also gave the 
Jolson picture a great plug. 

Also there was a half page de- 
yoted to the new song which 
“Happy” Phil Lampkin composed 
and dedicated to ‘‘Who Will Mar- 
ry Marian?” a Times promotion 
stunt. 


= 


DUKES IN ANNISTON 


The Publix Noble Theatre, An- 
niston, Ala., managed by Dennis 
Dukes, will do three changes each 
week with new programs Monday, 
Wednesday and Friday. George|| The Toledo Scale Company 
Hoffman has been appointed City|placed a scale in the lobby of 
Manager succeeding T. Y. Walker. |the Publix Princess, “Sioux City, 
; ; Ia., to exploit ‘‘The Lady Lies.” 

BAKER TO NEWMAN Manager R. K. Fulton placed a 
cardboard on the scale with the 
following copy: ‘“‘The Lady Lies 
But Figures Never Lie!’’ Those 
persons whose weight correspond- 
ed with figures listed below the 
scale were admitted to the show, 
free, 


WINDOW SELLS TICKETS 


This. tickev selling window was arranged by R. F. Emig, manager 
of the Publix Columbia Theatre in Davenport, Iowa, for, the showing 
of AL Jolson’s “Say It With Songs.” The still of Jolson and Davey 
Lee was mounted. in a gold frame, while a scrim of the Jolson sil- 
houette in the “Mammy” pose was stretched across the front of the 
frame, becoming visible when the lights were changed. 


acing Scale in Lobby 
‘Is Attraction Getter 


George Baker, formerly man- 
ager of the Melba, Dallas, was as- 
signed to manage the Newman in 
Kansas City, replacing Holden 
Swiger, who was transferred to 
the Palace, Dallas. : 


ey 7, of Meat 
AL JOLSON 
* DAVEY LEE: 


SUTET RUSIC RECORDS 


One of the best stunts ever pulled by C. B. Taylor, 


play date was prominently dis 


The Buffalo Times 
NOVEL A WEEK 


The mayor, fire chief, 


of Worcester, Mass., witnessed a 


Theatre there. 


deputy chief and captain of the fire patrol 
fire drill. staged for their benefit by 
Manager Elmer R. Daniels and the staff of the Publix Capitol 
The chief praised the system to check fires and avert 
panics and the accompanying photograph, with a detailed story of 
the drill, was published in the Evening: Gazette. 


Bat Kan a 


bf 


Pl 
THEATRE HOLDS FIRE DRILL 


12 STARS IN 
CHRISTIE FILMS 


Feature stars in Paramount- 
Christie Talking Plays for the new 
season include Marie Dressler, 
Taylor Holmes, Louise Fazenda, 
Ford Sterling, Buster West, Char- 
ley Grapewin, Raymond Griffith, 
Bert Roach, Johnny Archur, Car- 
mel Myers, and Will King. 

Also, featured prominently in 
the first ten releases are Polly 
Moran, Frances Lee, Kathryn Mc- 
Guire, Jack! Luden, Barbara Leon- 
erd, John Litel, Harry Woods, 
Frank Rice, Adrienne Dore, Gen- 
eva Mitchell, John West, Walter 
Long, Sammie St. Clair, and 
others. 

The first ten releases are, ‘‘The 
Sleeping Porch,” ‘Ladies’ Choice,” 
“The Lady Fare,” “Faro Nell or 
In Old Californy,” “Adam’s Hye,” 
“He Did His Best,” ‘The Fatal 
Forceps,’’ ‘‘The Dancing Gob,” 
“Dangerous Females,”’ and 
“Brown Gravy.” 


Publix To Build New 
Theatre in Nashville 


A new de luxe theatre seating 
about 2,000 persons will be 
by Publix in Nashville, Tenn. 
will be situated at the intersee- 
tion of Church St. and Cole Alley, 
which is in the heart of the busi- 
ness section and the best 
theatre site in Nashville. 
Eberson is the architect of the 
new theatre which will be named 
the ‘‘Paramount.” 


CHANGES IN TEXAS 


Wally Akin has been assigned 
as manager of the Arcadia in Dal- 
las. F, J. Patterson has taken 
over the management of the 
Queen, Austin. 

A. E, Hughs has replaced M. 
Hillyer, resigned, as manager of 
the Princess, San Antonio. B. J. 
Grandjean, formerly of the Ar- 
cadia, Dallas, was transferred to 
the Old Mill, Dallas, relieving Al 
Lever, whose new assignment is 
forthcoming. 


possible} Orpheum, Waco, Texas, Tuesdays 
John| and Wednesdays; Majestic, Wich- 
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SAY IT WITH SPACE! 


Director of Advertising and Publicity of al pokes! piefralos pi a foes tie-up 

1 i i i “Say It With Songs,” in a special section. Taylor made certain, o Course, 
with the Buffalo Times whereby the paper printed the Rae Te edt all HeDaPERe? trucks carried banners on the el s Special 
bus with twa 24 sheets paraded through the town—all paid for by the paper, of course. DO THIS FOR AVERRAGE PICTURES, fai 


Musical Revue 
Started by 
Paramount 


The Paramount all-talking, mu- 
sical production, ‘Paramount on 
Parade,” is now being planned by 
Jesse L. Lasky, first vice-president | 
in charge of production. All tal- 
ent that can be drafted from Pa-. 


el ramount stock units will be in- 


cluded in this ‘cinephonic festival,’ 
done in natural color. 
B. P. Schulberg, general man- 
ager of West Coast production, 
will supervise this filmusical revue, — 
aided by Albert A. Kaufman and 
Elsie Janis. Jack King has com- © 
posed ‘Paramount on Parade,” 
the song hit of the show which 
is the signature song for Para- 
mount-Publix broadcasts. 


Interstate Vaudeville | 
in 3 Publix Theatres 


Arrangements have been com- 


built| pleted whereby Interstate Vaude- 
It| ville has been contracted for to 


play in the following towns, two 
days each week: Fair, Amarillo, 
Texas, Fridays and Saturdays; 


ita Falls, Kansas, Sun. and Mon. 


Per rrr rir rrr rrr 


‘PARAMOUNT 
PRIZE 


The Madrid Ateneo prize, 
similar to the Nobel award in 
character, has been given to 
Paramount for introducing the 
first sound picture to Spain. 
The film is “Innocents of Paris, 
which opened on October 4 at 
the Palacio Musica in Madrid. 
Spanish newspapers. and the au- 
diences were lavish in their 


(SOc er yr irr rrr rrr rrr rrr ty 


REEN- HOSTESS, 
BIR MORRIS, 
‘NEW IDEA 


your theatre’s officia) “Der- 
jay gitl,”"—the charming anq 
ted Dit of femininity who will 
strike a brand new note in 
jyentrical mode by appearing 
, your audiences as “Mics 
ount,”” hostess-of-the-living- 
,, or mistress-of-screen-cere_ 
“ or whatever else you want 
her. ; 
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MESIR MORRIS, ‘Miss p 


A clever ; 
trademark 


ARAMOUNT’ 


aramount studios brin 


; ‘ charmingly : 3 Ss the P 
tng little } sly to life. Miss Mesir Morigen Fees 
ceremonies’ 


singing and dane. 


eauty fro 
eauty from Boston becomes the articulate “mistress of 


for Paramount shorts. 


By Russ 


business. 


It’s that kind of a picture. 

There isn't a showman in 

the world who won't be hopped 
up to the skies over this talk- 
ing, singing, dancing knockout 
when he sees. it. CATCH 
“SWEETIE” YOURSELF BE- 
FORE YOU SELL I, unless 
it’s impossible to do so. Have 
everybody see it who's going to 
handle it. Anything told you 
in advance will sound modest 
once you've seen and heard for 
yourself. 

The cast of “Sweetie” features 
three well known names: : 

Nancy Carroll—one of the best 
female bets on the screen today. 
With more “It,” more pep and 
a better singing voice in “‘Sweetie” 
than she’s ever shown before. 
Nancy will be the nation’s sweetie 
after this show. 

Helen “Sugar”? Kane—discover- 
ed by Publix. A wow in Arthur 
Hammerstein’s musical comedy 
hit, ‘Good Boy.” Liked by mil- 
lions of radio listeners. Cud- 
dling and hell-raising and boop- 
boop-a-dooping in her own inimi- 
table way in ‘“‘Sweetie.”’ 

‘Oakie-Conscious’ 
Jack Oakie—the streak of sun- 


after 2 six months’ interna- 

quest conducted among 
of professional experience. 
specifications called for 100- 
nt “it-Fulness,?’? charm, mod- 
peauty, youth, alertness, re- 
efulness, versatility, singing, 
ng and instrumental talent, 
mfidence and speaking and 
-ability. Before selecting 
Morris, the talent stouts in- 
gited the claims made for 
y 500 other girls who were 
n from nearly 3,500 others 
applications were submit- 


s jo 


, in addition to the Pub- 
heatres, is a most unusual , ; 
She will be discovered in ev- 2 NEAT NAaMAMHANONENMEEOHMNNHHNHHNNHAUNONMONUEMHAUAHAHNAOMNAINNMINAHKANMNAHUOHMNUNMIHNNNMPANN 
¢, sitting on the mountain 


ib Miss Morris will fill in 


Mot he seg eaemark. Ste! SONGS FROM PARAMOUNT PICTURES “Guest GET"! san Re ee 
ainment that follows. The PRODUCTION SONG TITLE PUBLISHER pany.” The nation is Oakie-con- 


duction, of course is in some | Illusion 
, Witty, or charming manner 
ll make use of her talents 
it the requirements of, the 
ainment for which she is 
as “ambassadrix.’’ 

’ Morris was born and edu- 
in Fitchburg, Mass., and 


scious today; don’t underestimate 
his draw. He’s oakier than ever 
in “Sweetie.” Wise-cracking, 
breezy, tap dancing and singing. 

In addition, you get: 

William Austin — nut English 
comedian of ‘Fu Manchu” and a 
score of other hits. Doing a 


“When The Real Thing Comes | Remick Musie 
Your Way” Corp. 


‘Revolutionary Rhythm” 


eannenudyecanodenendb rata praganternaenesniain, 


Remick Music 
Corp. 
“True Blue Lou” Spier & Coslow 
\ “The Flippity Flop” Spier & Coslow 
Why Bring That Up? |“Do I Know What I'm Doing | Famous Music 
When Vin In Love” Corp. 
“Shoo Shoo Boogie Boo” Famous Music 


Dance of Life 


attended schools in Boston. Corp. fussy professor role in. “Sweetie” 
lags been in vaudeville - and | Sweetie “My Sweeter Than Sweet" Famous Music that will get ’em giggling. 
comedies for the past Corp. Stanley Smith — good looking 
Her brother is a noted “¥ Think You'll Like qt’ Famous Music young leading man who can act 
per syndicate-writer. corns and has a swell singing voice. 
; Rep a ca” Bapnous eausis Stuart Erwin—playing a dumb 
orp. 
“Pre i . football Goliath, like you used to 
DERN MAIDENS Exen Step? nceone Afpate read about in the famous Siwash 
IN AUTO PARADE “Bear Down Pelham” Famous Music stories, and trying to win Helen 
; ‘ Corp. Kane on the side. 
} ‘oinla 4 “He's So Unusual” Shapiro, Wallace MacDonald — well 
ee eco! Be "4 Loe ; Bernstein known to audiences. Playing the 
wwcebaker roadsters SSS PsA ppinuse : “What Wouldn’t I Do For That | Remick Music football. coach. 
as “Our Modern Maidens, Man” Corp. 


Story 
Marion, Jr., filmdom’s highest 


Donaldson,Doug- written by George 


ded by loudly cheering, Gloriftying The Ameri- | “here Must Be Someone 


~ Waiting For Me” las & Gumble 
s horns and throwing con- CET EL “Loulse” Remick Music priced title writer and the man 
ong the crowded streets of |? yanocents of Paris ' Conn who has saved scores of. pic- 


City, Ta, 

meber R. K. Fulton of the 
Princess arranged for this 
tration in conjunction with 
howing of “Our Modern 
i” The cars, each carry- 


“On Top of the World Alone” Famous Music 


Corp 
Spler & Coslow 
Spier & Coslow 


tures with his wise-cracking 
gems, and Lloyd Corrigan, a 
veteran with a box office slant. 
Directed by Frank Tuttle, Yale 
1915. \ 

“Sweetie” is a musical comedy 


“My Ludy Love” 


“Daddy Won’t You Plense 
Come Home” 


“Do Something” 


River of Romance 
Thunderbolt 


Nothing But The Green & Stept 


TM ee 


TPO ee 


anner reading, Our Mod- Truth in a prep school setting. But 
ens Ride In The New 2, F122 IETHER TEACH | don’t make the meta, of ree 
ker—_See Them At The |“ i" Pe) ing “Sweetie” down to the stature 
 &te.”, were led by two PUBLIX IN KEWANEE the “Peerless. BOUNCE AU CBS any prep school, or college pic- 


i - houses and 
cle police through the Publix has purchased two the-| theatres are modern 

al a Mista districts atres, fully equipped, in Kewanee, | will be operated by the’ Publix- 

. Ill. They are the ‘Plaza’ and| Great States Circuit. 


PAJAMA PIPS PLUG PICTURE 


3 by dealers and filled with pajama clad Southern 
Eade hes in Daytona Beach, Florida. It was conceived 
f the Publix Vivian Theatre there. Here are some of the pretty 
d and placarded automobiles. 


ture that has ever gone before. 
If you think your public is liable 
to think “just another college pie- 
ture,’”’ layoff the prep school and 
college in your advertising. 
Cheerful Picture 

“Sweetie” is not primarily a 
prep school picture. IT’S A 
FAST, FRESH, YOUTHFUL PIC- 
TURE. It’s in the spirit of 
“Good News” and the Varsity 
drag. In the joyous tempo of 
College Humor Magazine and the 
riotous snake dance after’ the 
home college wins the big game. 
It starts like the Twentieth Cen- 
tury Limited and never slows 
down. It settles no problems; no- 
body weeps; it’s the. most cheer- 
ful picture in years. It’s what 
the whole world wants to see 
when he and she pay their dough 
at the box office to be entertain- 
ed. The kids will scream with 
joy. The older people will get 
the greatest kick they’ve had 
since they got their first kiss. If 
Ponce de Leon had seen ‘‘Sweet- 
ie,’ he would never have gone 
hunting for the Fountain of 
Youth! 

The story? Nancy Carroll, a 
chorus. girl, inherits a boys’ 
school. She runs the place, with 
Jack Oakie, her Broadway danc- 
ing partner, enrolling .as a pupil 
to jazz the place up. Next door 
is a girls’ school with Helen Kane 


;4 Parade of, twenty-two new automobi 
1s, provided an unusual ballyhvo for 
“anged by JV. H. Hemphill, manager 0. 
© helped attract attention to the bannere 


HOW TO SELL “SWEETIE” 


. Do an ordinary selling job on|like boys!”’ 
Sweetie” and you’ll do good football captain, in 


ell Holman 


Stanley Smith is the 


love with 


; Step on the gas and|Nancy but in bad wi 
you'll do phenomenal business.|the final clinch. per ies 


There’s a foot- 
ball game with a real thrill in it. 
Music Is Great 

There’s the snappy school or- 
chestra, a fine quartet of male 
voices, a chorus of schoo! girl pip- 
pins, youth and gayety. 

The music is great: 
“Sweeter Than: Sweet’—a hit 
number as big as stage musi- 
cal comedy has ever heard. 
Sung by Carroll and by Smith. 

“Alma Mammy'!—q jazzifica- 
tion of the usual alma mater 
song by Oakie in the Al Jolson 
manner. 

“Bear Down” — a stirring 
school march song that any col- 
lege would be glad to steal. 

“Peekin’ Knees” — a swell 
Prosawey musical comedy num- 

r. 

Three knockout numbers by 
Helen Kane sung as only she 
can sing them—“He’s So Un- 
usual" (already on Victor rec- 
ords), “I think You'll Like It” 
and “The Prep Step.” © 

“The Prep Step’’ is a brand 
new dance, better than the “var- 
sity drag. Danced by a chorus 
of young folks in long shots 
and close-ups: so that the au- 
dience can lJearn it. They'll go 
for it plenty. Great for stage 

! dancing contests and tie-ups. 

There are other numbers, but 
these are the outstanding ones. 
Everything in the handling of 

this picture should be in a swift, 

cheerful youthful spirit. Hang 

the title “Sweetie” on Nancy Car- 

roll and play it from an “It” angle, 
Tie-up With Candy 

Tie up with candy people. Get. 
the details of the hook-up with the 
National ‘Confectioners Associa- 
tion from the press sheet. Tie up 
with all the merchants in town 
catering to young folks—fiorists, 
sporting goods, soda fountains, de- 
partment stores, etc. 

Tie up with the colleges and 
prep schools. Hold special nights 
for them. Hold ‘‘Prep Step’’ con- 
tests. See who can sing ‘‘Alma 
Mammy” the best. Distribute 
stuff on the picture in schools and 
at the football games. 

We're going to have a special 
“Sweetie” hour, dedicated to the 
youth of America, over the Colum- 
bia Broadcasting System, Oct. 26. 

Hold a _ popularity contest 
sponsored by Nancy Carroll, 
among the girls and see who’s the 
“sweetie” in town or school. 

There isn’t space to tell about 
a tenth of the possibilities in this 
picture. ° But be sure of this: 
You’ve got a million dollar gold 
mine in ‘‘Sweetie”’;. dig, brothers. 
dig! 


ALLYN COURTESY 
HELPS DOCTORS 


A form letter, mailed to doc- 
tors of Hartford, Conn., and.ad- 
vising them of an institutional in- 
novation at the Publix, Allyn, 
proved to be a right step toward 
good will advertising. 

Manager C. F. Millett installed 
a doctor’s register in the check 
room of the theatre. When en- 
tering the theatre, the physicians 
leave their names and seat num- 
bers with the attendant, so that 
if necessary they can be located 
and notified at once, thus reliey- 
ing their minds of the thought 
that they might be needed in an 
emergency. » 


“HEAVY” FOR CHRISTIE 


Walter Long, the well known 
villain, has’ been engaged by 
Christie to play the heavy with 
Buster and John West in “The 


Dancing Gob,” the Wests’ first ap- 


pearance in the musical talkies, 


TWO NEW THEATRES 


Publix has taken over the opera- 


tion of the Harris-Grand and Prin- 
cess Theatres, Bloomington, In- 
the bad girl who says ‘‘Oh, how I|diana. Roy Feltus is manager, 
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PUBLIX-B&Kij- 
CHICAGO RADIO SHOW CLI 
RADIO SHOW The Radio Revue g 1929, one of the greatest radio-stage spectacles ever produced, a . sae the 


Chicago Theatre with thousands of visitors, but 7 
f ’ won huge newspaper spreads ich is pi 
S FITS N FW below, In another. column, a story gives further baateceh te a ol, Ne ae sist of ME eee 
RECORD qT ie ; 1929 RADIO REVUE 
| RAM = [7 eae | 


The radio show idea, suggested 


first in PUBLIX OPINION a few CAGO THEATER. | 7 


months ago, has’ been successfully 
STARSOFWANY |[ Fiorito and Other KYW-KFKX Stare Nucleus of Production |/THOUSANDS OF 


repeated in many towns, but thus 
far, Chicago holds the record for CITIES CRAM) . - 
getting the most out of the idea. ACTIONINTO tet a po VISITORS SEE 


Probably because John Balaban, 
General Manager for Publix Bala- 
ban & Katz Theatres in Chicago 
and William K. Hollander, Lloyd 
Lewis, John Joseph and Bill 
Pine of the theatre organization, 
set up their scheme properly and 
completely in advance. 

In addition to a 14 page supple- 
ment in the Chicago Herald & 
Examiner, which was 40 per cent 
publicity for the FEATURE PIC- 
TURE AND STAGE SHOW at the 
THEATRE, our Publix showmen 
in Chicago got ‘the radio dealers 
association to pay for nearly 
$4,000 worth of stage talent that 
week so that the stage show could : ; a 
be called ‘‘radio revue.” With this YG 4 Te Be Feond fers 
much guaranteed in advance, the 
tieup was made to permit dealers 
to display their new-model sets in 
the lobby of the $7,000,000 Chi- 
cago Theatre. 2 Oe 

PUBLIX OPINION urges every . Prat Sa ; Vins roferaaee ie 
other showman who permits a. Res : 5 \ 
radio exhibit in his theatre to get : : 
at least as much for his theatre as 
the Chicago bunch obtained. If 
a better ‘showing can be made, 
PUBLIX OPINION ° will gladly 
print it. Lou Goldberg and Ray 
Puckett, in Brooklyn staged 2 
radio show, but limited it to. one 
dealer only. Their publicity re- 
sults were excellent, and they. held 
the record until Chicago topped 
them with the $4,000 worth of 
stage talent. 
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Big Busineas Months 
for Radio Trade Here 


Factory Workers Hear 
Theatre Entertainment D SEAGULL Baten Conte ; 
} . J oy o- © Finds Women Listen |4 Buffalo Stations 


Open New Studios 


‘Tee taeegeret program evttres.| oy 
pening of ihe 2 
wR: 


Manager David J. Walsh tied-up 
with a piano store to publicize 


“On with the Show,’ at the Pub- 
lix Strand, Pittsfield, Mass. He Wc Sob Covalers trise oyun ay hast RDS preteen Neyer 


placed a player piano in a truck. 


Two girls dressed as show girls ( - ; z ae 
ae ‘ SO ese toutine: NEW NEBRASKA MANAGERS eee eN FOR PARAMOUNT film aeput ch “Personality and 
to the tune of songs from t = ay C. Flippen, Broadway’ 3 By ren 

tees at SOA eo tans og ee Berean ie BOW. manaser ular blackface comedian and Fae areca ty. iota avis at th ae 
noon hour, for three days, for the|Columbus. W. H. Berean re sical comedy star, is making his|ramount Long Island Tesh oi 
benefit of the workers. the manager of the Publix World 


Cees WINNING WINDOWS WITH SONGS 


——— 7 
_ 


} 
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THEATRE NEV 
CIRCULATIO 
BUILDER 


In a recent issue of ya, 
Sime Silverman, the editor } 
ments at length upon the gop, 
versy between publishers of : 
newspapers over the subjeg 
amusement and their prop 
reader interest. " 


There is a marked di 
opinion, Mr. Silvernaaiee 
and the opposing views migp 
characterized as the moder 
old-fashioned idea about the F 
atre. ba 
“The modern publisher 
says, “theorizes that if the 
space given to sports in the , 
lies is for men only, why si 
not as much space be deyotes 
women readers, if the wo, 
dote on their screen and 
favorites to that extent? 


“Perhaps the publishers ; 

unaware of it, but the sus 
day amusement dispiq 
pages of their papers are th, 
most widely read departmey. 
of any paper!” 7 


Mr. Silverman estimates 
there are 70,000,000 theatre; 
trons in America and | 
50,000,000 of these attend 
theatre weekly. ot 


Of course, the vast majority 2 
tend the motion picture theatre 
he points out. - ; 
On the other hand, the e 

believes that 25,000,000 is a" 
eral estimate of the numbef 
readers of the sport pages a? 
He concludes: . P 
“Wor reader interest and gj 
lation, there is nothing a { 
has today so strongly entrend2 
as the amusement page. It \ 
far beyond the paper’s circula 
for stock reports or the wom 
page or sports. For the the? 
is the national spotlight 
everyone, regardless. \ 
“The local daily giving !" 
most attention to the the 
locally or nationally, is the 
most often found in the h 
whether a2 morning or an eve 
daily.”’ 


| 


COMEDY DUO TEAMED AG 
( 


Jack Oakie and Richard ‘S 
Gallagher, popular comedy t 2 
have been signed to team af | 
in a talking production of “M¢; 
Himself,’’? from the Cosmopo 
magazine of the same title } 
Octavus Roy Cohen. Produce , 
is slated to commence in the € 
spring. 


YOUNGSTOWN CHANGES 
NEW KENTUCKY THEATRES 

Mr. Sigmund S. Solomon re-| The operation of the State and Here are exampl i : 
: es of the 5 : ; 
a gare as manager of the| Lexington theatres, Lexington, These were made in Daan by jae heen We So commana 7G. A Rae, ee you go after hee 
aramoun eatre, Youngstown, Ky.,\has been taken over by Pub- Swanson’s new picture, and the other is a tie-up with Dol S Del Ri One is a display of “Love” from Glow 
Ohio, Mr. Ellis’ new assignment |lix. ‘These theatres will be under song angle of your coming features! rE. ores Dell Rio's film, Euankelinsag2 i overlook th 
will be forthcoming. the supervision of Arthur Mayer. : i £ 


SWAPPERS COLUMN: 


What have you got to trade? 
Use Special Delivery for swift service. ; 
, Those scrap books are no good in your files if youre not using 
em! 

Keep ’em in work. Rotate ’em! This column tells you WHO 
meets WHAT and shows you WHERE you can quickly get what you 
need. 


WANTED: Campaigns on changing of theatre names. Will -trade 
two good campaigns on introducing new band leader. 
—Davw Lirton, Publix Chicago Theatre. 


WANTED: A successful campaign on perfect acoustics. 
—M. L. Evewitz, Publix Paramount, Omaha. 


WANTED: A set of photos of Paramount and Publix Home Office 
executives. Will trade four different want-ad promotion tieup 
campaigns. 

—cC. B. Taytor, Publix Shea’s Buffalo. 

WANTED: A Set of half-column biographies and pictures of cur- 
rent movie stars of all companies. Will copy same and return 
with a good campaign on New Theatre opening. 

—LioneL Wasson, Publix World Theatre, Omaha. 


. PU ; 


‘ y of the 
aos, Jacksonville, atheacten 
PR IERE nsiderable attention, due to the 
; ' ferent license 
| l numbers woul 
yemiere of Gloria Swanson’s placed in the window of thé tire 
picture, “The Trespasser,” company daily and that owners 
midnight pre-view showing, ciprocation to Manager Al q 
re of the Detroit depart. Weiss, Jr., placed a patnieres ane 
& Meicted by Charles Bar- containing copy about the current 


EXPLOIT SHOW 

| AS SOCIETY , mie ot, Firestone tires, 
TO Cau Geeta 

Bi wes hooped up fore act|Dastes. "The ive meratary Eee 
af the U. A. traveling exploita- BH een ire crowded streets 


n staft. 
yetroit has had very few mid- oo 
nt pre-views, so they still at- Publix Buys Two 


ct much attention. This pre- res 
exington Houses 


ro was handled in a way to at- 
ct dignified and elite attention 
wit not too snooty! Two of the finest theatres in 
, number of real society names Lexington, Ky., will become a 
ye obtained for the society col- part of the Publix circuit as a re- 
ns, With dinner parties and|SUlt of a deal which was consum- 
the midnight silk-stocking|™#ted with the Lafayette Amuse- 
vie. Governor Green of Michi- ment Co., which operates a num- 
and a party reserved seats on ber of theatres in Kentucky. 
mezzanine. They are the ‘‘Kentucky” and 
_ Lights Bring Crowd State’ theatres, both of them 
The opening was at regular centrally located. The ‘Ken- 
wes, The usual accompaniment tucky is the ace theatre in 
movie cameras, news camera- town, with a seating capacity of 


n, flares and extra search lights, 1,400 and equipped with the lat- 
racted crowds leaving other est development of modern thea- 


atres at 11:30 p. m. and result- tre science. The ‘‘State’’ seats 
ina filled house. Tickets were| 1:000 persons, and is a beautiful 
/on sale in advance at the De-| #tmospheric house. 

jt Athletic Club apd leading | 
els, just for the prestige idea. usual Friday opening would have 
A large part of the evening-| gotten. 

xs portion of the audience|- The picture had its regular 
cht be traced to circular letters| Opening Friday morning with 500 
it out to all country and golf| ticket-buyers in line. 

bs telling of the special mid- Being blocked from placing 
ht premiere. Many of the let- “The Trespasser”’ serialization. 

s were posted on the club bul- in the dailies because they are 
in boards and apparently| bought up on serials, arrange- 
ight some results. ments were made to run the 
Trailers in other Publix-Kunsky story in a string of 14 subur- 
uses on the night of the pre- ban weeklies. 

ae over people leaving “Trespasser”’ at this writing 
se theatres after the last shows.| looks like a healthy four-weeks’ 
The midnight showing resulted] run in Detroit—and maybe five 
special news stories and reviews| weeks! Against ‘Hollywood Re- 
ing run a day earlier than the| vue” opening, too. 


HOWARD TO PARAMOUNT 


To inaugurate the changing of the theatre name 
5 the Publix Howard to the Publix Paramount in 
Atlanta, Ga., Manager Robert E. Hicks had Mayor 
N. Ragsdale of Atlanta, press the remote control but- 
ton which illuminated the new marquee and display 
for the first time. Story and photograph broke in 
afternoon paper. — 


a ; ay b: Tae an ik i 
FES oat Se08 (971) BEAT ITIMODEA TING PARA Gh! | 
71a F oie, OUST MONTHS) HUSIEAE 10! 
Sara me sasttur SUOAETENNCA IONE, THE DANCE OF Ly? tne COHEN ; 

s 2 
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Here Is A Goo g|INVITATION SHOW 


Repeatable 
Tie-Up 


Procuring a beneficial ti 
with the local trolley Ree ge 
his theatres in Poughkeepsie 
N. Y., City Manager Henry P. 
plot sends in the good news for 
Se ero eR MUSE) value of the 

PUBLIX OPINION has in- 
ually stressed the point Gh anane 
ing a stunt, tie-up and the like 
repeatable. If a manager in 
Hittsoch, Illinois sponsors a ‘Baby 
Parade,’ certainly managers in 
other territories are capable of 
repetitions, in one way or another. 

Hof induced the trolley car 
officials’ to place regular sized 
window cards on both ends of all 
the street cars in the town. Each 
end is devoted to copy on play- 
date, attraction, etc.; of both the 
Publix Bardavon and Stratford 
theatres. 


8 DAY MACON OPERATION 

The Publix Criterion, Macon, 
Ga., now operates Thursday, Fri- 
day and Saturday instead of only 
two days, as heretofore. 


FOR BACHELORS 


Invitations were’ mailed to one 
hundred Lynn bachelors, by A. L. 
Lashway, manager of the Publix 
Olympia Theatre, inviting them to 
see “‘Four Feathers.” 

A white feather, enclosed in 
each form letter, was the admis- 
sion ticket. The letter, written in 
expository style, brought compar- 
atively good results inasmuch as 
63 invitations were presented at 
We box office at the scheduled 
ime. 


DANCE MARATHON 
HELD IN MACON 


A marathon dance staged by 
Monty Salmon,, manager of: the 
Publix Rialto, Macon, Ga., was so 
successful that it drew more on- 
lookers than the circus parade of 
Ringling Brothers, which was 
held at the same time. 

The marathon was staged in 
conjunction with the showing of 
“Dance of Life.’’ The receipts 
taken in proved that the dance 
contest was well worth the time 
and labor expended. 


Does a copy of Harry Rubin’s 
“Sound Tips'’ go to your projec- 
tion room every week? ’ 


SOMETHING TO FRAME AND HANG! 


Harry Watts, genial Managing Director of the Publix “Minnesota” in Minneapolis, sends in this feature- 
page, with a suggestion that everybody probably would want to frame and hang it, where it will be a constant 
reminder. A good idea Harry, and the first one PUBLIX OPINION has had out of you since you left 
Omaha. C’mon, big boy, pop ’em t’poppa! 


¢ Minnes 
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Nothlag is impossible to a willing heart — 


rroverts. 

In the lexicon of youth, which fate reserves 
for a bright manhood, there te no such werd 
an “Fall. —Lytton's “Rich eliew.” 


HIS cartoon is offered to the attention o 

the young, and for good reasons urged 

even more earnestly upon the attention of 
the OLD, and for a special reason at this time 
pf year. i 

this {8 the beginning of Summer, and Sum- 

mer is the time for LETTING DOWN, 
* But for the man destined to achieve real suc- 
ceca this ia the best work time, In the dull sea- 
gon a man works Wisely, knowing that cy; 
eort made while others idle is worth two ef- 
forts under competition. 

Now the ground is soft and men are roft, and 
most of us are content to think of enol pleasures 
through the hot months, postponing effort and 
netion to a “better season.” 

Fortunate is the man who says and means it, 
"J shall devote this particular time when others 
loaf to knocking the first two letters out of that 
impossible word—IMPOSSIBLE 

ore 


“IMPOSSIBLE IS A WORD ONLY TO DE h 
FOUND IN A DICTIONARY OF FOOLS’ ny thee. 
Napoleon said jt and proved it. 

ite marched his troops over the Alps in the 
dead of Winter, when the enemy, consideriny, 
such a thing IMPOSSIBLE, nover dreamed of 
his coming and were reaily for conquest. 

When praived, Napoleon, who had brains 


It CAN be done and THIS is the une todo it. 
“Impossible” is a word too long 

MAKE IT SHORTER. 

POSSIBLE 13 a pleasing word, a word that goes with courage and capacity. 
IMPOSSIBLE 11 a hidepus word, a word of stagnation and failure 


From many words in our language the first two letters should be eliminated 
dnd thir “Impossible” is the most important of them, ; 


He didn't take the word “IMPOSSIBLE” 
very seriously. 


“FEW THINGS ARE IMPOSSIBLE TO 
DILIGENCE AND SKILL,” said Samuel John+ 


fon. 

The young, and not too energetic, who say 
“the thing cannot be done, 1 know, for I havé 
tried it,” will remember the saying of Marcue 
Aurelius, the best of the Roman Emperors: 

“Da not think that what is bard for thee to rere 
master is impossible for man; but if a thing is Pe 

ssible and proper to man deem it attainable 


This fine picture by Mr, McCay represents 
not a physical but‘ mental task. 

Our success, 
anil how we FE! 
that you can do a thing, to get the habit of say- 
ing. “I will.” with the chin stuck forward in- 
+tead of saying “I can’t,” with your chin draw- 


By ARTHUR BRISBANE 


mighty from their seats. 
. 


of George Washington. 


depends on what we THINK 
EL MENTALLY. Determine 


Strength of will and refusal to admit impossi- 
bility have enabled blind men to achieve great Make up your mind to get rid of the word 

* sucoess und made cripples rulers of empires. orposs lay. 
They have made the poor and weak rich and 
powerful and enabled the feeble to put down the 


Confucius, great Chinese philosopher, said. 
The general of a great army may be defeated, 
but you cannot defeat the determined will of a 


The King of England, with all his army, nav 
and money, could not defeat the determined w It 


Washington was defeated and forced to re 
treat over and over, but he never admitted the 
word “IMPOSSIBILITY.” and in the end the 
English were beaten and lost this country 

. 


This picture will be seen in many newspapers 


EDITOR ATTACKS 
CENSORSHIP 
OF SCREEN 


An item in “The Churchman” 
wherein a writer calls for ‘re- 
form” of the talking screen, to- 
gether with severe censorship, has 
aroused the ire of the editor of 
THE SUNDAY RECORD in Colum- 
bia, S. C., who, after attending 
the Publix Ritz theatre, wrote: 


“We wonder whether this cor- 
respondent has been sojourning 
tor some years up in a balloon 
or living down in a cave. Cer- 
tainly he does not appear to be 
familiar with modern’ screen 
aims. If he were he would know 
that for every thorn in the flesh 
that is placed upon the screen 
there are clusters of roses. 


“No industry in the world {s 
more alert toward holding up 
the moral side of the human 
being than the screen industry 
is. We think it should continue 
unmolested along that road, 
and by the way we might say 
the church has plenty to do 
by sticking to its own business.” 


polis Sunday Tribune 


KNOCK OUT THE LM === 


> 
SAYS \ He's UKE 


DAA ris oL0 mA‘ 


‘The horses and their colts slowed down, stop~ 
. Jumping that fence, in thelr minds was 
MPOSSIBLE. 

Not so with the deer. He-quickened his pace, 
bounded straight into the air and over the fence, 
Another bound took him across the track, back 
into the woods and freedom. 

Any one of the horses could have doze tho 
same, but the horses BELIEVED that the fence 
could not be jumped. 

Many ‘of us are fenced in as those horses are, 
and hept from freedom and success simply by 
the false BELIEF that the fence holding us 
back is too high. 


E," not tomorrow or when it geta 
cooler, not next year, but NOW, in the Surnmer, 
in the hot weather, by working whue others are 
resting or avoiding real work. 

‘This picture is for the young, with all of life 
before em. 

It is even more especially for the eld, with 
only part of life left, only a short time in which 
to Justify the years already spent, and make & 

* good ending. 

It is never tuo late to get rid of those tno first 
letters in an ugly word, while working strength 
and clear mind remain, 

Most umportant thing isto avoid the other dee 
ceptive Word “Temorrow.” 

*Tomorrow is that lamp upon the marsh, 

which a traveler never roacheth, 

“Torurrow, the rainbow's cup, coveted 


id; *Winte he bes! 7 ting, no 2 ; 
ae my er Eel eey Ue ESO He ing hack, and you get the right start in life's far apart. [twill be seen and read by millions prize of ignorance, 
credit except for not believing fools who rand at battle ‘on the Pacific Coast, by millions on the Alantic, “Tomorrow, the shifting anchorage, dan- 
was impossible * ae hea and by many other mullions that live between perous trayt of mariters 
. . Many words need to be made shorter by tak- the tvo oceins, North and South. “Tomorrow the wrecher’s twacen, wily 


Thomas A. Edison sat working at his litle 
Morse {astrument, rending a message from one 
city to another. Each message had a wire all 
fo itelf. Of course, it was IMPOSSIBLE te 
ten! more than one mesage over the Mame wire 

Edison knew that electricity gov arvind the 
world seven times in cond, ani made mp his 
mind that it would take several messages to 
crowd aware He 
ular IMPOSSIDILL 


his thinbing. thet parte 
as Vanished 


. 
Henry Ford, werk lig as night watchman for 
9100 a month, spent the night hoare thinking 
and a gool many of the day hours in expert: 
menting He diln't spent the nicht merely 
waiting for morning that he might “step work” 
He built one little ear and satd he was going: 
toSuill sone day ten thousand ina year 
The head of another preat company vail, 
“For heaven's sake, Ford don't talk such non 
tense, What you saggest ts PMP OSSTRLE uv 
you say such foolish Cangs you will make bank 
ers lose vanfidence end automobile makers 
won't be able to berraw any money.” 
But Ford repeated that he intended to make 
fen thourand automobiles a year. Since then 
he has made nearly twenty million automoty'ea 


He is making close to ten thousand a day now, the LACK o} 


ing away the first two letters, for instance, the 
“in” in “intolerance” is one such word 
Those tint can mmove these two letters, sub- 


and to think what he pleases, without angry 
rel do away with marty of the difficulties of 
ite 


Intolerance mean discussion, anger, and . 
these are among life's poteons, holding back 
many that might ga forward, 

Saar a 


In this picture, Mr MeCay shows the cynic, 
who sity and smokes more easily than he does 
anything ele, predicting failure for the man 
using the lever of COURAGE on the obstruct’ 
ing word "IMPOSSIBLE" 

The world i imade up of men like the (wo in 
this picture, one who at lrast TRIES and the one 
who takes it for granted in artvanee that the 
thing can't be done, 


. 
*To the timid and hesitating everything 
is impossible because it seems sa” 


This pleture illustrates WILL POWER and 
CK of i, 


right mentalat 


ed, and We heh 


which it had bee 
aha minh, obstina 


HALF dane 


—WALTER SCOTT 


read by a high wire fence, 


May it inspire many, yoang and oh, with de- 
termination to do the thing that can be done, 
and change IMPOSSIBLE to POSSTILE: 


ficultirs overcune IN THE MIND. all but the 
* ous tartly be avoid- 
n bon intained, 


BEWARE OF WENT 431. TIMIDITY, of 
f Tine lity isa disease 
atl fatal; for a man once 
persuaded that any impe Himent ot insuperable 
bas given tt) wath respect ty himself, that . 
strength ard weight which it had net before” RE ONE 
‘The mortent vi admit that a thing tg am: 
poouble, i KECOMES unpossbte, P 
The moment you make up your mind that 
Wo CAN HE DONE, peasor and judgment 
afr hack of your deesion, the thing 18 already 


On a horee farms in New Jersey recently, a 
wild deer by accident entered a pasture where 
thoroughbred horses Were grazing, 

Deer and horses together pa 
other end of the pasture, separated from a rad 


if to the 


snare of thy destroyer 
ton with delay, atut Ts 
1 hie, 


“Reconcile © 
morrow | 


stitutng "TOLERANT® for “intolerant,” deal. Conquer doubt, and timidity and your fear ts ~ i are + more 
ing hindly with the Weaknesses and shortcom: half con ee hae athe oe Tae 
ings of others, yielding to cach the right to say Life's problems must be solved and Life's di CN & 


This picture will be esefal te malin us of those 

that see it, acting on Uyeir minds dy a oral exe 

plosive cop acts upon dyna 
Not far Crow t 


1 
that will lead to real succes 


worth while 
P THEM 

Success is net inven harder than failure To 
the nortral tran, WALKING is more pleasant 
Ahan sitting down, TRYING is more agreeable 
than dodging. 

Success alone makes life worth while, bears 
able, as the year accumu'ate,* 

OF all the miseries in infe the worst, a3 you 

row old, 1s TO HAVE DONE NOTHING AND 

‘0 BE NOBODY 

Avoid that, use courage for a lever, and 
mahe POSSIBLE that which to you and to oth+ 
ers has seemed IMPOSSIBLE 

Orman ua eT 
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YOU HAVE THE 


MERCHANDISE 
_. SELL IT! 


| Burhlix 


The Official Voice of Publix 


(A 


STAT TNA 


YOU HAVE 
MERCHANDISE 
SELLIT! — 


Vol. Ili 


“Leave no stone unturned to help Publix maintain 
the high standing. it holds in the world of theatres.” 


Duhlix Opinions 
Published by and for the Press Representatives and Managers of | 


PUBLIX THEATRES CORPORATION 


SAM KATZ, President 
-A. M. Borsrorp, Df: Advertising Benj. H. Szerxowicu, Editor 


J. Apert Hirscw, Associate Editor 
Contenta Strictly Confidential 


“| DONT KNOW” 


“Don’t be afraid to say: “I don’t know!” 

It takes courage to say it. 

If you “don’t know” in Publix, there are countless sources 
of information where the knowledge is expertly available. 

If you don’t know, but conceal the fact and try to blunder 

thru, the chances are‘ that you'll ruin your own enterprise, as 
well as cause serious damage to what others have already built 
up at great cost and pains. 
_ No matter who you are, or what you are in Publix, when 
you're faced ‘with a baffling problem, don’t experiment hap- 
hazardly.. Get expert advice. It’s available. Moreover, it is 
company policy that you do so. If you don’t, and you fail, you 
merit the.severe censure you'll probably get. This company 
policy extends from Mr. Katz downward to the newest em- 
ployee. Mr. Katz frequently calls for expert opinion and com- 
plete information on problems that baffle him. When he gets 
his necessary help, he proceeds, usually to successful consuim- 
mation of his task. You're safe in following his example. 

PUBLIX OPINION, at the source of all Home Office in- 
formation and in most intimate contact with all. department 
heads, will gladly act as a liaison for you, any time you wish. 
Write or wire, “when you don’t know,” and we'll go and ask 
someone for you and shoot the answer back promptly. 


BUNKING A DEBUNKER 


_ A lack of perspective frequently keeps us from clearly visualiz- 
ing those things nearest at hand. His very proximity to his theatre 
and his product sometimes prevents a Publix showman from view- 
ing them in the proper light, unless he constantly is on guard against 
distortion. Familiarity with a subject too'often results in a decep- 
tion about that very subject. 

_For example, there is the recent experience of Walter Winchell, 
columnist for The Daily Mirror. Winchell, once a small-time 
hoofer; now rates as one of the greatest dramatic critics and col- 
umnists. He has qualities which make successful newspapermen— 
or showmen. 

Much of Winchell’s energy has been devoted to exposing 
rackets, to tearing the masks from Broadway phonies. His column 
frequently contains paragraphs about chiselers who clip unwary 
citizens with nefarious schemes. Winchell is conceded to be an 
authority on racketeers and their ways. 

He probably has ruined the rackets of more Broadway wise 
guys than any other person, with the possible exception of Johnny 
O’Connor or Mark Hellinger. - And Winchell is the last individual 
whom the average sharpshooter would select as the mark for a 
fast one. 

However, a casual acquaintance recently induced the columnist 
to make a five minute radio talk on a coast-to-coast hookup during 
a commercial broadcast. Winchell was surprised to find himself an- 
nounced as the star attraction. And. more surprised, a few days 
later, to learn that a substantial sum! had been set aside for him as 
compensation, but collected, by the casual acquaintance. 

Fhere is a lesson for Publix showmen in this columnist’s ex- 
perience. Do not permit yourself to be led unsuspectingly into 
action based on a false premise. And it is concerning matters with 
whicn you are most familiar that you need to be most cautious. 

In proceeding with strange, new subjects, your mind usually is 

- alert and perception keen. There is little chancé, comparatively, 
of an important detail escaping your attention. It is familiarity 
that lulls suspicions and permits you to be caught off your guard 
about matters with which you deal so regularly that your vision 
of them is biased and untrue. ; 
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| dicate trouble or not, 


SOUND 
TIPS 


From Publix Department of 
Sound and Projection. 


HARRY RUBIN, Director 


SOUND BULLETIN No. 30 


The Weekly Projection Room 
Report form has been revised, and 
the new form should be available 
to you about the time you receive 
this bulletin. 

The Weekly Projection Room 
Report is invaluable, in enabling 
division managers and the Home 
Office to follow up the condition 
of the sound installation, the serv- 
ice it is receiving from Hlectrical 
Research; in indicating sources of 
trouble of which the projectionist 
himself may sometimes be una- 
ware, and in securing prompt at- 


tention to stubborn troubles which: 


do not yield to local remedies. To 
serve these functions adequately, 
the report must be fully and very 
accurately filled in, 

No space on the new report 
form is to be left blank. Where 
any item on the form covers equip- 
ment that does not exist in 
your projection room, the words 
“NONE,” or “DO NOT HAVE” 
should be written in, or the sign 
“X" may be used. There is one 
exception to this provision. When 
there is trouble with any item on 
the form, then, and only then, that 
item is to be left blank. The 
trouble is to be explained under 
“Remarks,” below, using the back 
of the sheet if more room is neces- 
sary. Bvery blank space on’ the 
form therefore will indicate trou- 
ble, and must be accounted for, 
under ‘‘Remarks.’ There is one 
exception to this again. Where 
the form calls for an answer in 
figures, as will be explained here- 


after, the figures should be filled: 


in regardless of whether they in- 
but the 
trouble suspected must be men- 
tioned under ‘‘Remarks.’’ Please 
read this paragraph again if it is 
not fully clear to you. 

Figures are to be used every- 
where where the nature of the 
question allows. That is, wherever 
it is possible to answer an item in 
figures, do so. Do not write in 
“Okay,” ete. Figures are much 
more informative. 

At the top of the,new' form, to 
the left, are four items, ‘‘Name 
of Subject,” ‘“Quality,’’ ‘“Volume,”’ 
and ‘Sound Defects.’’ These are 
to be filled in by the manager. 
“Quality” and ‘‘Volume” are to 
be filled in as “Good,” ‘‘Fair,” or 
“Bad.’”’ Under “Sound Defects” 
the manager will mention surface 
noise or any other objectionable 
noises or anything at all that 
makes the sound less than per- 
fect. His answer under ‘“‘Quality’’ 
will indicate how serious the de- 
fect is. The manager will also 
fill in the space under ‘‘Manager’s 
Comments.” All the rest of the 
form will be filled in by the pro- 
jectionists, except where it may 
be necessary for the manager to 
designate some other person to 
fill in the report for non-syn- 
chronous equipment. 

“Dry B Battery Reading” is an 
important item, which has in the 
past been too often omitted in 
these reports. Give the reading 
of each battery, as 45-45, etc.; do 
not write in 90. Any battery that 
falls below 42% volts should be 
replaced at once. 


clear of cradle.” 


Publix Theatres Corporation, Paramount Buil ding, New York, Week of October 18th, 1929 


Watch Publix Opinion for this 
trade 


Ne 


“Cutting coats indiscriminately is not good business! It is not a question as to how little the cost should be, but , 


‘ / . °° e 99 
question of whether the money spent produces the proper return. Retrenchment sometimes 1s ill-advised! j 
—L. J. LUDWIG, Cost Executive, Publix Theatres Co 


FILE THIS! IT WiLL HELP PLAN PROGRAM 


service in every issue! 
papers for it, too! 


Watch th, 


fo we 


LENGTH OF FEATURES 


Foot- Runn’; 


Rofo. ¢ Subject Make ase Thne 
Love Parade—12 reels (AT)..-- Paramount 9869 110 min 
Disraeli—9 reels (AT)... +++. Warner ny 87 mi 
Marianne—18 reels Say cae MGM 100 112 m; 

i —12 re 
ir a ee TN HEIN Pc Ox iomar 2023 192 min 
here—7 reels (AT).. ist Nationa mi 
SOBER an ani crete reels (AT) Paramount 10138 11% mj 
(AT)—All Talking f ; 
LENGTH OF TALICING SHORTS 
PARAMOUNT ~ 330 ‘ 
Sherlock Holmes (Tratler)...- 388 4 min 
Welcome Danger (Trailer).... 1598 3 min 
Adam's Eve ....-.+-++eeee- * reib, \cataksnaacecs opine) ec siane 18 min 
Dangerous Females .....++eeserrserrrsrree? ae 20 min. 
Dancing GODS oe pevesereecerrecresreeererses f : 20 mi 
Mountain MélodieS ......- eee eeeret ee trereree a 11 min 
Kibitzer (Trailer) .....+--+-+- PER Namen tt 3 min 
News No. 21....ceecesee ere seer eres es reseese 890 11min 
Traveling AlONE ....-see rere cree retest erecs 930 10 mi 
PATHE 
News No. 69..s..cccvcceccsvvvesesewvrevcenssse 780 9mi 
Fancy That .......cc cee c cr cc ere ccseceerecene 1840° 21 mi 
Topical Slips ...........-.- eet eee cence eeees 867 4mi 
* COLUMBIA 
Screen Snapshots .....-c-cercesssvrceverpere 940 11min 
A Day of A Man of Affairs.....-++++-++-+++++: 1125 13 mi 
Length of Synchronous Shorts 
: PARAMOUNT 
Rings on My Fingers (Song Cartoon)......-. 470 65m 
Length of Non-Synchronous Shorts 
‘PATHE 
Gridiron Glory (Sportlight) .......-+ceeceses 780 99min 
VISUGRAPHIC 
Girl Scout Trail: ... 02. 22.3 o eee res noe mie 1925 21 mi 
é PATHE 
Review: NO. 40s came ciele oiiereielolair cheleisiastaietsraterens 745 8 min 
Fruitful Farm (Fable)............-eeeeseees 510 6 mi 


CASTLE 


seee 


Skywalkers ..........-. 


M. V. and A. mean, for Movie- 
tone, for Vitaphone and for An- 
nouncing. If you use your non- 
sync more frequently than the an- 
nouncing system, fill in the set- 
ting for non-syne under A. in- 
stead. 

Under the question ‘“‘plate mils’ 
there are three answers for both 
the 8B and 41A amplifiers, one 
for each tube. There are also 
three answers for the 46B. All 
three should be given. For the 
9A there are. two answers both 
of which should be given. Under 
both filament amiperes and plate 


|volts there are two answers for 


the 8B. Both answers should be 
given under each item. 

The item: ‘amplifier swings 
Move amplifier 
gently. .Grip it in several dif- 
ferent places, carefully, and move 
it in every direction, including up- 
ward. If it seems to touch, or 
be close to touching, adjust the 
angle of the cradle until it hangs 
fully free and clear. 

If the projectionist should have 
any difficulty with any of these 
items, or any. doubt as to how to 
obtain and-write down the fullest 
information concerning them, a 
letter to Harry Rubin, Supervisor 
of Projection and Sound, Para- 
mount Building, New York, will 
receive prompt attention and a 
complete answer. 


LLOYD IN NEW YORK 


Harold Lloyd has arrived in 
New York to attend the New 
York premiere of his first all- 
talking comedy at. the Rivoli 
Theatre, October 19. 


ANY MORE SUGGESTIONS? 


Mrs. Vincent Trotta, wife of 
Paramount’s chief artist, gave 
birth to a son. Trotta’s staff 
suggested the baby’s mame be 


Under gain control, the letters ejther Art Gum or Ben Day. 
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Poorer Scorer =e, 


SPLENDID 
PRODUCT! 


A quantity of splen 
product is in view for Pub! 
showmen. A list of a few 
the great pictures coming, 
addition to “The Love P 
rade’ and “Sweetie,” whic 
previously have been men 
tioned, includes: . 

“The Mighty,’ Paramonn 
all-talkie, starring Georg 
Bancroft. | 

“Welcome Danger,” Para 
mount  alil-talkie, 5s 
Harold Lloyd. 

“The Taming : 
Shrew,” United Artists al 
talkie, starring Douglas 
Fairbanks and Mary oS 
ford. 

“General Crack," Warne 
all-talkio in techni-colo! 
starring John Barrymore. » 

“Disraeli,” Warner ® 
talkie, starring George Ar 
liss. 

“Flight,” Columbia pie 
ture with dialogue and ‘sl 


cy 


ot 


effects, featuring Jack Ho 
Ralph Graves and Lila Leer 


2a 
AT YOUR / 
NEW YORK / 
THEATRES °° 


WEEK OF ocT. 1 
THEATRE ProTURy 
Paramount...Sherlock Ho}. 


z 
Rialto... Why Bring That UP 
Rivoli........ Welcome Dane” 
ape z 
Bklyn Para ee Hol a 
Appa 


Criterion ($2)...-++: 


